
 

 

 

Odd Socks Day: On Monday, the girls are encouraged to wear “odd socks”  to commence Anti-

Bullying Week, the theme of which, is United Against Bullying. We all wear odd socks to school to em-

phasise that we are all unique on the first day of Anti-Bullying Week.   

 

Harvest: Our school is collecting donations of canned/dried goods to sup-

port those in need in our community.  Please donate whatever you can. 

Please book your Parents’ Evening Slot which is available on ParentMail. Parents’ Event 17th 

&19th November- 4 - 6.30 pm. Bookings close on 14th November. 
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Accelerated Reader Certificates:  

Elgiver, Farheen, Simran, Ajwa, Bareera 

This week: We looked into how chocolate is made, 

from bean to bar.  In science, we conducted an investiga-

tion into how temperature changes the state of matter of 

some materials and not others.  We made predictions as to 

how 8 different materials 

(margarine, banana, bread, jelly, 

cheese, plastic button, paperclip 

and wax crayon) would react when 

placed in boiling water.  We found 

that we were not able to accurately 

predict all the results, so some of us were very surprised. 

Award Winners this week: 

4.1 Yara & Anjanah 

4.2 Imade & Pavani                

4.3 Shanecia & Zaina A 

Kindness Awards 

4.1 = Areesha 

4.2 = Ajwa 

4.3 = Isabela 

 

Minute 

Minutely 

Particular 

Particularly 

Peculiar 

Peculiarly 

Quarter 

Quarterly 

Recent 

Recently 

10 minutes English & 

Maths Workout 8 

Times Tables: 1-12        

Reading: three entries per week. 

Please follow us on Twit-

ter and support our 

school @WJGSS 

There are some fascinat-

ing items of interest 

about Winterbourne Jun-

ior Girls’ School 

The Value of the Month 

is: 

Tolerance 

Curriculum 

English: Writing a setting descrip-

tion based on the main hall of Won-

ka’s Chocolate Factory. 

Math: Division—dividing 4-digits by 

one. 

DT: Designing a chocolate bar 

based on market research. 


